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President of Technology
Sinclair Broadcast Group
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SVP Advanced Tech
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Kyungmo (Stanley) Park
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SVP, NextGen Business Tech.

Sinclair Broadcast Group
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SVP & CTO
Sinclair Broadcast Group
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K-Channel 82 , I[l'E |-—'| ﬂ Korea-U.S. Partnership
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R OXI C H 2 1 Sinclair's NextGen Interactive Music & Entertainment Service
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R OXI , CH . 2 1 Sinclair's NextGen Interactive Music & Entertainment Service
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